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2. JTEISHAT =AW (R0 7F)
2.1 Basic Concept plan of Project
2.2 Importance and Scope of Project
2.3 Project Classification
2.4 Project Proposal Writing
2.5 Project Budgeting
2.6 Logical Framework Analysis
2.7 Project Management and Principles of Project Management
2.8  Tools and techniques of project analysis
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2. Basics of Marketing Management
2.1. Understanding Marketing
2.2. Evolution, Need and Scope of Marketing
2.3. Marketing Decisions
2.4, Core Marketing Concepts
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3.1. Basic Knowledge of Economics Terminologies . ~ =7~ N /
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3.2. Knowledge of Micro and Macro Economics

3.3. Managerial Economics: Economic Theories, Theories of Demand, Theories of
Production and Cost, Theories of Distribution

3.4. Economic Indicators (GDP, GNP, PPI, Consumer Price Index)

3.5. Economic Policy (Investment, Foreign, Direct)

3.6. Monetary Policy and fiscal policy

3.7. Anti Money Laundering Policy

3.8. Globalization & its impact and challenges on Nepalese Economy & Challenges
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4.5. FTHTT 9%4 (Research Proposal), I g 9faaeq (Research Report Writing)
4.6. FTfEeaF qATFETET (Review of Literature), FH®TE! 94191 (Problem Definition)
4.7. Hypothesis Formulation, Research Design, Survey, and Action research
4.8. Measurement and Scaling
49. AT (Sampling), THAT 2FAT (Sampling Design), THAT W4T, AHATET qrpr Foteor
4.10. 57141 (Probability)
4.11.Uses and Imporatance of Statistical tools— mean, median. mode. mean deviation,

standard deviation, correlation and regression
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6.1 Introduction, Hardware & Software

6.2 Setting and Protection of Computer, and Computer related Threats
6.3 Computer Networking & Multimedia

6.4  File Management, Operating System

6.5 Word Processing, Electronic Spreadsheet & Presentation System
6.6 Database management

6.7 Information Technology

6.8 IT Challenges and Issues ;Eg
6.9 E-governance in Nepal /}, -
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Marketing concepts in banking and beema sector
3.9  Societal, Ethical and Customer issue

399 Social Responsibility and Ethics

3.9.% Consumerism

%X Marketing Information System

3.9 Internal Records System d
3.3.3 Marketing Intelligence System

3.%.3 Marketing Research System

3.3.¥ Managing integrated marketing Communication. - o~ Q
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3.3.4 Dealing with the Competitions.
%.3.% Developing and Communicating a Positioning Strategy.
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